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Consumers’ Willingness of Nostalgic Consumption, Mechanism
and the Implication for Marketing

YU Lin*?, SUN Ming—gui* and ZHOU Gui-jin®
(1.Donghua University, Shanghai 200051, China; 2.Wuxi Institute of Technology, Wuzi, Jiangsu214121, China)

Abstract: With the rapid social and economic transformation, while enjoying the rapid developing modern culture, people

are gradually far away from the real peaceful, natural and simple feelings because of future uncertainty, severe market

competition, quickening life thythm, and rising pressure, which makes nostalgia become a social phenomenon attracting

attention from domestic and foreign scholars. The idea of nostalgic consumption was demonstrated in every level of social

consumption, such as daily life consumption and audio and visual consumption areas. Based on this, the author carries out

research on the formation mechanism, model of willingness of nostalgic consumption and the implication for marketing.

Key words: consumer; nostalgic consumption; consumption willingness model; implication for marketing
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