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Research and Prospects on Multi—-channel Retail

ZHANG Wu-kang"? and GUO Li-hong'
(1.Xi’ an University of Techonolgy, Xi’an, Shaanxi710054, China; 2.Xi’an Jiaotong University, Xi'an, Shaanxi710018,
China)

Abstract: The implementation of the multi —channel retail is an important way for retailers to respond to market
competition and to gain competitive advantage. Research on the multi—channel retail issues will help the retailers to manage
multi—channel retail activities effectively and better meet customer needs. First, multi—channel retail means that the retailers can
sale their products by different kinds of types of retailing, namely the combination of physical and online store; second, the
implementation of multi —channel retail has the motivation of exploring market, chasing for customer satisfaction, gaining
strategic advantages and realizing profit; third, the development of multi—channel retail are now facing some problems in
restructuring organization, integrated processing information, analyzing customer behavior and setting performance indicators
and there exists some coordination effects; and fourth, multi—channel retail has the important and positive impacts on suppliers,
customers and competitors, and it is helpful in promoting the relationship of mutual benefit. Besides, there are also some other
problems demanding our researches.

Key words: multi—channel retailing; retail theory; multi-channel integration; multi—channel synergy
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